N,

British Quality
FOUNDATION

MEMBER

Digital
Marketing

SESTEESETERe

Author: Daniel Knowlton £ [l

Introduction

This tutorial reveals exactly how | have used this blog to help build a successful
Digital Marketing business from scratch.

| am going to holgour hand all the way through this step by step process;
from deciding what you should write about, to measuring the success of the
blog.

Despite'making moneybeing at the forefront of this blog, there are many
more significant benefits to be gained fmoblogging. Most importantly
effective blogging establishes your brands value and increases trust and
credibility in the marketplace.

This is going to be an exciting rollercoaster of a ride with lots of valuable

information for you. So sit back and get ready to discover how you can write a
blog which is going to add a shed load of value to your business!
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What you will learn

This tutorial will teach yo@O valuable things;

How a blogvill make your business mey.

How to decidevhat to write your blog about.
How to structure your blog.

How to mak your blog visually appealing.

How tocontinuously improve your blog.

How to get the blogn your website.

How to use plgins to make your blog awesome.
How to promote your blog.

. How to optimis your blog for social sharing.

10. How to use Social Media & Google Analytics to measure the success of your
blog.

© 0Nk WNPRE

How will a blog make your business money?

L 0S0 e2dzONBX UGKAY1AYy3IAZ al2¢ GKS KStf ¢
exactly what | thought before | started a blog. To be hoyesien | first

started | thought the only way to generate revenue online was to build a

website and put aderts onit, ohhowwWR y 3 L gl a X

There are a variety of ways you can make money from a blog, but | am going to
focus on just one. The reason I'm ggito focus on this particular method is for
2 reasons

1. It is proven to be highly effective.
2. It is focused on utilising the skills you already have.

The way you will make money from your blog is simple. You will use the blog to
both provide valued your potential customers and also nurture them through
your sales funnel. In simple terms, you will use your bloghaghdy effective

lead generation tooffor your business.
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But how will a blog help you gain customers and leads for your business | hea
you ask?

This is how

1. By creating blogs which provide your audience with real value (e.g.
tips/tutorials/industry knowledge etc.)

2. By promoting your blogs to get as manygeted people to read them as
possible.

3. Google loves high quality |legant content...when people search keywords
relatedto your blog, you will pop up.

4. You have clear 'Call to Actions' (CTA) in your blog to get readers to take a
‘desired action' (e.g. sign up to an email list/ contact you for an enquiry/share
the blogon Social Media etc.).

6. You begin to build credibility, trust and an onlpresence within your
industry.

7. When people have a problem that your business can help solve you are the
person they will contact!

[ 2212 @2dz YI & 0S &Kandyf gomplely getiihKyolh 62y Qi
may be thinking that.

| 26 SOSNX

This stuff seriously does work. | get 99% of my customers through online
marketing and you can too!

A blog must be a core foundation of your online marketing strategy. If you are
currentlygeneratingzero'customers from blogging, what have you got to
lose!?

As a quick example; | recently gained a large multinational corporation as a
client because the MD watchedis tutorialwhich | posted on LinkedIn. | was
contacted by tle MD (I have hidden the name for client confidentiality) on
Social Media;
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Hi Daniel, please view TTT link to learn more, | would like to do more
internet marketing youtu be/a¥mj-bbVjEM

Aug 31

| »

Hi there, thanks for geifing in fouch.

Just checked out your website, great fo connect with another business
based in Thanet

It would be interesfing to find out more about your business and how we
could help you.

We've got a Digital Markeiing Health Check questionnaire we can send
you which will help us leam a bit more about your business and what you
are frying to achieve.

Would you like me to send it over to you? :)

Aug 31

Hi, yes send it over please. In the meantime you can take a peak at our
recruiting YouTube link to get to know TT trading better youtu be/aymj-
bbViEM

Aug 31

After this, the MD filled out an online Digital Marketing Heaheck, we had a
ANBFG YSSGAYy3IS L ONBIFIIGSR Fy !'OUA2y tftl
client for the last month!

Click here and enter your email for wo own free Digital Marketing Health
Check & tailored Digital Marketing Action Plan

. Read action plan. What's the next move?
Sep 18

Great Stuff. I'd suggest a phone call for some feedback and then arrange

a meeting to finalise the plan and agree on a start date?

Sep 18
When are you free for a phone call 7 ‘%
Sep 18

The Tutorial

Step 1 Research

No matter what industry your business is in, you mosist, MUST research.
Research will help you learn exactly how the most successful industry leaders
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are blogging online.

Once you've found out how the most successful bloggers/businesses in your
indudry are blogging (then tailored and developed a blog with your own
unique style), you will be able to create a highly strategic plan, focused around
utilising proven strategies.

This research must be carried out in a way that works for you. You may find i
useful to paste all your research findings in a word document, write notes, or
just take mental notes. Do what works for you.

Follow these steps to effectively complete your research

1. Do some Google searches for blogs related to the industry y@imdss is
Ayd Soadd L O2dzxZ R &SI NOK WS5AIAGEE al NJ ¢

Google

Digital Marketing Blogs n

digital marketing blogs
digital marketing blogs uk
digital marketing blogs india
digital marketing blogs 2015

About b3, 6UU,UUU results (U340 seconds]

2. Start reading various blogs which come up in the search terms. Only spend
time reading the kind of blogs which you think your audience would also like.

Make a note of the web addresses of the tog 5 as well as blog topics,
writing styles, layout, imagery used etc. Just note down as much information
about the blogs you believeoyr audience would love reading.

TOP TIP

Go toBuzzsumo.comand copy steps 1 and 2 (Buzzsumo Is like Google but it
only brings up the most shared content on a specific topic. This is great for
finding ingiration from popular content!
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Buzzsumé\ Product -  Customers Pricing Blog Signup Login Resources ~

Analyze what content performs best for any topic or competitor

Find the key influencers to promote your content

Digital Marketing blogs

Once you feel you have enough information and inspiration, you can start to
think about your own blog. If you still feel a bit confused or have no idea what
G2 6NAROGS lo2dzizs @2dz KISy Qi R2yS Sy2dzr

Step 2 Decide a topic to write about

b2g GKIFG @2 dzQdg&h réseaytibyouicanyelly khiyik about what

@2dz N’ 3I2Ay3 (02 6NARGS lo62dzio 2KIG L
can be a makerdoreak for the blog.

TOP TIP

You must give your readers a reason to read your content!

No one reads content unless they have a reason to do so. The following will
hopefully give you an idea of some reasons why readers would want to read
your content

1. You are teaching them something new (like this blog for exgmple

2. You are helping them solve a problem.

3. You are providing expert knowledge which they consider to be valuable.
4. You are writing about something they find interesting.

Now, usingyour research, industry knowledge and my tips, jot down some
blog ideas.

Here are some examples of the kinds of blog titles | would note down in
various business types;
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Building or Construction Company

5 Top Tips to avoid Cowboy Builders
A builders guide to maintaining your property
How to build a basic wall in 5 simple steps

Personal Trainer

15 Foods to avoid if you are serious about getting fit
Top 10 fitness exercises to lose weight
How to make a belly busting superfood shake

Shoe Shp

The ultimate stinky feet prevention guide
How to choose the perfect shoe
10 tips to preventing blisters

¢tKSaS NS a2YS OSNE NI YyR2Y SEF YL Sa L¢
0KS ARSI ® al 1S addp eRrRRIGED y2APWRI RE B NI
exact titles, these can be edited later.

TOP TIP

Use the following Blog Title Generators to help create awesome;titles

IMPACT's blog title generator

Hubspot's blog title generator

SEOPressor's blog title generator

Step 3 Choose a tone of voice

Now you need to deide your style of writing. Again, we really need to consider
what style of writing will be most appealing to your audience. As an example, |
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stick to a very informal style because | feel readers can relate to it more easily.
This may not be for everyoneibl remember reading blogs written in a more
casual style, and I felt | could really relate to what the author was blogging
about.

LF @2dz NB AY |y AYRdzZAGNE 6KAOK Aa 02\
then maybe a more formal style will wobletter. Whatever you decide on,
make sure you stick to it consistently within each blog.

TOP TIP

One way to find a writing style that appeals to your readers/audience is to ask
them.

So why not ask your next 10 customers what kind of writing styg would

like most if they were to read your blog. This knowledge, along with your
previous research will help you understand successful writing styles for your
industry.

Sep 4 Draft your first blog

Awesomece 2 dzZQNBX NBFReé (2 RNI TG @2dzNJ FANAI
blog ke? There is no right or wrong answer to that question. My answer would

0S KA&AY ! a f2y3 | a @2dz2Q@S AyOf dzZRSR I :
everything using as few words as possible, that is the perfect size blog.

For those of you who would likenaxact answeBuffersurveyed and tested

YdzYSNRdza oft23a 2yfAyS (2 FTAYR WGKS LIS
perfect blog size is 1,600 words (see infographic below).
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6

WORDS

BLOG HEADLINES
Only the first 3 words and the

25

LINKEDIN POSTS

If you're marketing to businesses,

1,600

WORDS

BLOG POSTS

Overall, 74% of posts thot are read

last 3 words of a headline tend
to be read. Rather thon worrying
about length, you should focus
on making every word count.

write a 16-25 word post . If you're
marketing to consumers, though,
a 21-25 word post would get the
most shares.

are under 3 minutes long and 94%
are under 6 minutes long.

TOP TIPS

For some addibnal tips, check out the content and writing format tips | use
below;

* No more than Z; 4 sentences per paragraph.

* No fluff ¢ if something can be said in a shorter amount of ward® it!
* Include appropriate images to guide readers (check@arnvaor Pablo)
* Break the content up into sections (see my example below).

| like to use the following format for blogs and it works yvell

Introduction

What you will learn

Main Content

Conclusion/ CTA (Call to Actipn

You don't have to copy this though, come up with your own uniqgue, awesome
blog structure.

Step 5 Get feedbek and improve

hyOS @2dzQ@S oNARGGSY @2dzNJ FANRG RNJI T
people to read and datk it over for you. You want as much honest feedback as
possible. The ideal kinds of people you want to read your blog are

© 2015 KPS DigitMarketing  www.kpsdigitalmarketing.co.uk
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1. People who are in your target market.

2. Someone with great grammar/writing skills.

3. Family members (as they generally gi08% honest feedback).
4. Business minded people.

In general, people like it when they get asked to give their own opinion on
something, so make sure you reiterate the importance of providing you with as
much honest feedback as possible.

If you can get 5people to read the blog and provide honest feedback that is
awesome! Once you have all the feedback, make any relevant improvements
and changes to the blog to make a good blog truly excellent!

| still practice what | preach, getting my Dad to check egangle one of my
blogs before | publish it, he always finds little improvements or spots mistakes
0KIFId LQ@OS YA&aaSR®

Step 6 Get a blog on your website

LF &2dz It NBI Ré& KIFI@S | oft23 2y &2dzNJ g5«
website to put a blog on yet then we can help. To find ootenrabout how we
can help develop a website for you drop me an ematllmking here.

If you already have a website, the easiest way to introduce a blog is to ask your
web developer to add a blog function to your site. It will take them minutes to
do and save you faffing around trying to do it.

If your website is built on WordPress thenuyshould be super happy. It has a
great user interface built with netechy people in mind.

Step 7 Upload the blog to your website

Now that you have blog functionality on your website, you need to upload
your blog. The following steps will show you how to upload your blog onto
WordPress. If youse a program other than WordPress, then please ask your
web developer for help.

© 2015 KPS DigitMarketing  www.kpsdigitalmarketing.co.uk



file:///C:/Users/dk87_000/Dropbox/2016%20KPS/KPS%20Digital%20Marketing/blogs/www.kpsdigitalmarketing.co.uk
mailto:Dan@kpsdigitalmarketing.co.uk

Digital
Marketing

N

British Quality
FOUNDATION

MEMBER

1. Login to your WordPress website account. This is usually yourwebsite/wp
admin e.g. mine would be kpsdigitalmarketing.co.uk/agmin however yours
may be different. If unsre, ask your web developer.

Home G
) Ata Glance Quick Draft e
Updates @
— Activity WaordPress News
Mallchimp Sign-Ups

>
o
"]
L s @ Yoast SEQ Posts Overview
@

2.hyOS t2338R Ay Bffhar@toludny Wt 23G48Q Ay

MailChimp Sign-Ups

[@tN
A
»

3./ fA01 W' RR bSsQ ySINIGKS (2L 27
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ached Whale

00;> TUTORIAL] k n Digital Marketing, Social Mec o .

_ sr09/14 .

4, CNRY KSNX @2dz Oy IRR @2dzNJ GAGES 6KS
you can paste your contetimh the big white box in the centre of the page.
There are various tools you can usehia text editor for formatting adding
media etc.

Add New Post

Enter title here Publish

5. There are 3 important buttons which you will need before launching your
blog; Save Draft, Preview and Publish. Make sure you click save draft
regularly. The preview button allows you to view the blogf gsu were a
reader. Make sure the blog looks exactly how you want it to look before
Of AOTAY3 WLIz0f A&aKQ®
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Add New Post
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lllllllllllllllllllllll

Step 8 Use these awesome plugins

Plugins incorporate additional functionality to your website/blog which can
help you in a variety of ways. There are a huge selection of plugins you can
choose from with alimited functionality.

TOP TIPS

If you download any plugins today, make it these three. They are all free and
they will all make your blog much better in a variety of ways;

SumoMe

i SumoMe ACCOUNT+» =

Tools to Grow Your
Website’s Traffic

This is a great free plugin which provides a variety of benefits to yourbl@gY
32Ay3 (2 F20dza 2y (0KS WakKlINBQ FSI {dzNB

CKS WaKIFINBQ FSIFGdzNBE FRR&a | NBaLRyaaAgs
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blog. A blog is useless if no one reads it. These handy share buttons make it
easy for reades to share your blog with their network. You may be sceptical,
but trust me...these buttons will help you reach a much larger audience.

What | really love about the plugin is that it is highly responsive, working
perfectly on desktop and mobile. In addni it has some great analytics built in
to measure how many people are sharing your content!

Yoast SEO

Yoast SEO

mprove your WordPress SEO: Write More Details
better content and have a fully

optimized WordPress site using Yoast

SEQ plugin.

By Team Yoaost

{1,458) Last Updated: 1 month ago

1+ Million Active Installs v Compatible with your version of WordPress

2 0K 20SNI M YAfTftA2Y R246yf 21 Rax @&2dzQf €
plugin. Again, this plugin has lots of clever features. Predominantly, it will help

you improve the Searcd Yy AA Y S hLIIAYA &l GA2Y o0{9h0 27
a complete novice!

The plugin has an incredible udelendly interface with simple instructions on

© 2015 KPS DigitMarketing  www.kpsdigitalmarketing.co.uk
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how to improve and check your blogs SEO.

One of the main reasons | love this plugin, is that ithasa LIS OA I f  W{ 2 OA
which allows you to input certain information to ensure your blog looks perfect
when it is shared on Facebook, Twitter and Google+ (I'll be taking you through

the step by step process of how to use this shortly).

You can use ib plugin to edit the blog titles shown up in Google, the meta
description, the image (so it is perfectly sized for Social Media) and so much

more!

Yoast SEO

General Page Analysis Advanced Secia

Snippet Preview Looking to succeed online? This website can help you. -
rwebsite-will-hel d-onl
p

kpsdigitalmarketing co.uk/2015/08/25/how-
for

rire
‘ould you like to leamn how to succeed online for free? Click here and learn how | made
£7,920 in 3 months online.

Focus Keyword: SUCCEED ONLINE

« Pa
* Page URL: Yes (1)
 Content: No

® Meta description: Yes (1)

SEO Title:

Meta description: would you like to learn how to succeed online for free? Click here and learn how | made £7,920 in 3 months online

The meta description will be limited to 156 chars. 42 chars left.

Social Locker

& Watch the full Google X-ray Search Setup video tutorial &
Get instant acc f the b

ess to this step by step video tutorial by simply using one of the buttons below

DT N T

This is a more recent plugin | have implemented on the website but it has been
so useful! The plugin locks certain pieces of contemyour blog. Readers

© 2015 KPS DigitMarketing  www.kpsdigitalmarketing.co.uk
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have to like you on Facebook, share the blog on Twitter or +1 you on Google
Plus to unlock the content.

TOP TIP

This is a great way to not only increase the reach of your blog but to increase
your Social Medifollowing. Check out another example of this being used to
lock a video tutoriain this blog

Step 9 Promote, promote promote!

Promoting your blog is just as important, if not more important than writing it.

lf 0K2dAK L 2yfé t1dzyOKSR (UKS yS¢ 6S0a
some interesting data about where the traffic is coming from. As you can see

below, a hugé6.2%of traffic comes from Social Media.

1 m Social ey 00000 | Top Channels
2 W Direct 289 - M Social
M Direct

M Referral
3 @ Referra 120 i \ Email
Organic Search
86.2%
4 m Email 87 .

5 Organic Search 58 I

Personally, | have found Social Media has worked well for me in generating
blogtraffic; however, something different may work well for you. For example,
you may have a large email list of contacts to send the blog to, omayu
generate more organic traffic from Google searches.

Whatever you do, test different things and measure the results. | will be talking
more about measuring success in the next section. Below | will take you
through the various ways | promote my blagprovide you with some

actionable examples.

Social MediaPosts

Social Media posts are a quick and easy way to promote your\blbgt
happens though is that smuch content lands osocial media every second
that a person can't possibly catch it &.
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This is why you need to share your blog multiple times across the various
platforms you use. You need to create some sort of sharing schedule (check
out ours below).

TOP TIP

Make sure you vary the times toate your posts and then measure which has
0SSY Yz2ald STFSOUAODS oLQff aK2g e2dz K2

v fRSRin

On publish

1 hour later
3 hours later
Next day
Next week
Next month
Two months

How do you ensure your blog is fully optimised to be shared on various Social
Media Channels?

Have you ever seen someone share a postSocial Media and the image is
half cut off or it just generally looks a right mess? | am about to share a tip

with you which you will find really useful when looking to optimise blogs for
social sharing.

TOP TIP

UseCanvaand the Yoast SEO Plugifollow these steps

1. Go toCanva.confsignupF 2 NJ FNBES0 | yR Of A0l GKS Wy
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Your Designs Stream Design School

Create a design Use custom dimensions

Cp
\ ~ WORK HARD *( s

——" . DREAM BIG

Poster Facebook Cover Facebook Post

2./ A0l 2y WegAUGSNIt2aGaQad
MADRID

’ 3 L
Twitter Post Sociil Media Pinterest Graphic  Instagram Post Facebook Post Facebook App Tumblr Graphic
1024px x 512px

3. Now you need to design an image which will be shown when you share
your blogon Twitter. You can use the tools on the left to design this. If you
have never used canva before, watch this tutorial. Try to keep the style of
your images consistent to increase brand consistency.

Twitter Post - Untitled design  Share Download

0
D@

74 AT
~\ Happy Durga Puja £
Y \

4. Here is an example of one of the desifgmsone of myblogs. Do some
research on Twitter to get some inspiration. Type some relevant keywords
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AyiG2z GKS ¢6AGGSNI aSI NOK 61 N» C2NJ SEI
SAIAGEE al NJSGAY3T ¢dzi2NAIIEQ SO

Copy of HOW MY NEW WEBSITE WILL HELP YOU SUCCEED  Share Download .MM

FIND AND CONVERT

C USTOMER RS
ON TWITTER USING

GOOGLE X-RAY SEARCH

@ Digita . You
Marketing f , in

5. When you are happy with your design, click the downlbaton and then
Image: For Web (JPG). Save the file somewhere where you will remember.

6. hLISY dzLJ I yS¢g Glo6 FyR 32 (2 GKS /[IyQ
RAYSyaAzyaQ (GKA&a GAYS 66S INB y2s Yl
Facebook).

Create a design

MADRID

u, 3
Instagram Post
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7. Enter1200x on I yR GKSy Of AO0] WwW5SaAdayQ 060K
iImage for Facebook. Now you need to copy the previous design so do steps
3 and 5. | find it useful to have another window open with the Twitter
design on. This makes it easy to quickly refieeeback to and copy the
design.

Your Designs Stream Design School dannyboyo100 @ v

Create a d eSign Don't use custom dimensions

[ s wemi o,

~

8. Now login to youWordPress y R Of A O1 WLJX dZAAYQ | yR
left sidebar.

kpsdigitalmarketing.co.uk 1 1

Dashboard

» Welcome to WordPress 4.3.1
'osts
Media Thank you for updating! WordPress 4.3.1 makes it even easier to format your content and @

Pages customize your site.
Version 4.3.1

Comments

@ soclal Locker What's New Credits Freedoms
Clients.

- Maintenance and Security Release
Offer

Version 4.3.1 addressed some security issues and fixed 26 bugs. For more information, see the release notes.

Portfolio
Slides
Testimonials Intreducing WordPress 4.3 “Billie” & SHARE
Layouts

Templates

Contact

Envato Toolkit

Appearance

Users

Tools

9.LY (KS &SI NOK 062E 29gh@KEyRA BKSEZ LINS BIE
Install the first plugin (see image below) and follow the simple steps to
activate the plugin.
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% Yoast SEO SO Clean Up Yoast SEO tall Now Yoast SEO & qTranslate-X

®) mprove your WordPress SEO: Write Clean up several things that the Yoast & Detail Enables multilingual framework for
bette d have a fully SEO plugin adds to your WordPress plugin “Yoast SEO

Last Updated: 2 weeks agc @ Last Updated: 1 week ago

10b2g OfAO1 2y WwWLRalaQ Ay (KS ftSTld &AAR
you would like to optimise for sharing.

@ & kpsdigitalmarketingcouk © 1 B 1 4 New SEO

& rd PoSts  AddNew
* Posts Al Published Drafts (6) | Trash
Bulk Actions ¥ | Apply All dates ¥ All categories ¥ AllSEO Scores v | Filter
Title Author Categories Tags
ries

<h3 style="color: #fff;"><span class="themecolor" style="font-weight: 700;">Huge beached Whale dknowlton1 News =
spotted at Botany Bay Thanet!</span></h3>

07 Media = ——

W Pages €N 3 style="color: #fff:"><span class="themecolor" style="font-weight: 700;">[VIDEQ TUTORIA] dknowlton1 T\\_Elta| Marketing, Social Media -

@d and convert customers on Twitter using Google x-ray search</span></h3> Marketing, tutorial

¥ comments @

+700;">[VIDEQ TUTORIAL] Find and convert custom

h3>"
@ social Locker <h3 style="color: #fff;"><span class="themecolor" style="Tont-weignt: 700; >[VIDEO TUTORTALT ARAOWITONT TETaT MIaTRErnE, SociaT Medis —
Find and convert customers on Twitter using IFTTT</span></h3> Marketing, tutarial

11Scrolldownf R @2dz aK2dz R 4SS I W, 2Fad {9hC
enter some additional information so that when the post is shared on Social
Media, it has fully optimised text and titles etc. This section also ensures the
post has the correct text whenitisshowaLd Ay D22 3f SQa { SI N
Results Pages (SERP). You need to enter the following information (you can
aSS I LINBOASg 2F o6KIFG GKS GSEG oAt
t NEBOASSHQT

Focus KeywordThis is mainly for SEOQ, it tells Yoast SEO the mpawoke(s)

you are pushing within the post. Once you enter the keyword, Yoast SEO can

measure how good the posts SEO is in relation to this keyword.

SEO TitleThis is the title you want to be shown when the blog is shared on
Social Media and when the blograes up in Google SERPs.

Meta Description: This is the short description you want to use underneath
the post title
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# kpsdigitalmarketing.co.uk B 1 4 New ViewPost SEO

07 Media
Word count: 0 Last edited by dknawiton on October 14, 2015 at 3:50 pm

W Pages

¥ Comments @ Post Options
@ social Locker

. Yoast SEO

o Clients

$ offer General Page Analysis Advanced Social _ .

Portfolio

Snippet Preview Find and convert customers on Twitter using Google
: co.uki2015/10/09/video-tutorial-find-and-convert-custs

using-google-x-ray-search/

Would you like to learn how to easily find and convert customers on Twitter using Google

x-ray search? Click here to watch the full video tutorial

X-Ray

=1 Slides
€€ Testimonials

2 Layouts

Templates
Focus Keyword: Google X-Ray Search

B4 Contact

Focus keyword usage
Your focus keyword was found in
* Article Heading: Yes (1)
* Page title: No

+ Page URL: Yes (1}

+ Content: No

+ Meta description: Yes (1)

@ Envato Toolkit

M Appearance

& Plugins

& Users
SEO Title:

# Tools = _ o

Visual Composer Meta description k here to watch the full video tutorial.

[ Settings

Oft AO1 2y GKS W{20AItQ aSOGAz2y 27F

Yoast SEO

Page Analysis  Advanc @
Media
Pages snippet Preview ()  Find and convert customers on Twitter using Google X-Ray ...
kpsdigitalmarketing.co. uk/2015/10/09/video-tutorial-find-and t-cust it
Comments @ using-google-x-ray-search/
Would you like to leam how to easily find and convert customers on Twitter using
Social Locker Google x-ray search? Click here to watch the full video tutorial

Clients

¥ Offer Focus Keyword: Using Google X-Ray Search

Focus keyword usage
Your focus keyword was found in:
Slides « Article Heading: Yes (1)
Page title: Yes (1)
Page URL: Yes (1)
Content: No
Meta description: Yes (1)

Portfolio

Testimonials

Layouts

13.Now scroll down to where it says Facebook image and Twitter image. You
now need to uplad the Twitter image that you downloaded in step 5
whereitsays! LX 2 R LYF3SQ ySEG G2 ¢6AGG SN
z

dzLJ 2 R GKS Cl OS0221 AYF3S G4KIG @&2d

N

LYF3S8Q ySEG G2 cCcr0O086221 LYI3ISO
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Yoast SEO

General Page Analysis Advanced | Social

Facebook Title:
If you don't want to use the post title for sharing the post on Facebook but instead want another title there, write it here

Facebook Description:

If you don't want to use the meta description for sharing the post on Facebook but want another description there, write it here.

k| Upload Image
Rook for this g8

Facebook Image: http://kpsdigitalmarketing.co. uk/wp-c§

If you want to override the image used o upload / choose an image or add the URL here. The recommended image size for Facebook is 1200 x 628px.

Twitter Title:
If you don't want to use the post title for sharing the post on Twitter but instead want another title there, write it here.

Twitter Description:

If you don't want to use the meta description for sharing the post on Twitter but want another description there, write it here.

Twitter Image: http://kpsdigitalmarketing.co.uk/wp-d

If you want to override the image used d / choose an image or add the URL here. The recommended image size for Twitter is 1024 x 512px.

14/ £t AO1 W! LRIFGSQo

@ Dashboard Edit Post  add new

2 poms <h3 style="color: #fff;"><span class="themecolor" style="font-weight: 700;">[VIDEO TUTORIAL] Find and convert customers on Twitter L Publish

All Posts Permalink: hit marketing.co.uk/2015/1 /0% al...e-x-ray- e Post || GeeShorvink nEo A0S
. 1 Published £t
3 a
B I ==igEe - = & 8 Revslider v . Public Edit

0 Media .

blished on: Oct 9, 2015 @ 12:16

® SEO: Poor Check

Format

15/ £ A O4 t¥2a(6Q

@ & kpsdigitalmarketing.couk €1 1 4 New ViewPost SEO

@ Dashboard Edit POSt  Add New

A Posts

<h3 style="color: #fff;"><span class="themecolor" stylg ight: 700;">[VIDEO TUTORIAL] Find and convert customers on Twitter L

Al Posts
Permalink: http:/kpsdigitalmarketing.co.uk/2015/10/09/video-tutorial..&--ray-search/ Shortiink
Add
Q] Add Media Builder» SEO  Visual = Text
<
B I == - = N = © v (itv Revslider v =

W Card Validator | Twitter D x {__%

@ [VIDEO TUTORIAL] Find 21 %

o1 P £ Edit Post

4+ New

e

17 Now we need to test what the post will look likdvenshared on Twitter.
Go tohttps://cards-dev.twitter.com/validatorpaste the posts URL in the
02E YR LINB&da Wt NBGASG /I NRQP , 2dz &
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your blog post looks like. This is what the post will look like when you or
anyone else shares it on Twitter. If your Twitter Card is not working visit
https://dev.twitter.com/cards/troubleshootingor help.

e |

% V(@ Custom Dimensions ~ U x Y (3 Twitter Post ~Untitied de. x Y@ IVIDEO TUTORIAL] Find 21 X W Card Validator | Twitter 0

W Developer Documentation  Communty Y

Card validator

Daniel Knowlton @dknowlior

4 hitp://kpsdigitalmarketing.co.uk/2015/10/09/video-tutorial-find-ar

summary_large_image card

The card for your website will Iook a little something like this!

FIND AND CONVERT
CUSTOMERS
oN USING

GOOGLE X-RAY SEARCH

@ f¥in &

[VIDEO TUTORIAL] Find and convert customers on Twitter using G...
Would you like to learn how to easily find and convert customers on Twitter
search? Click here to watch the full video tutorial

Log

18.Now we need to test what the post will look like when shared on Facebook.
Go tohttps://developers.facebook.com/tools/debug/paste the URL in the
02E YR LINB&aa WwW5S0dAaAQ®

% V(@ Custom Dimensions —Un' x 1 (@) Twitter Post — Untitled de x 1 (@) [VIDED TUTORIAL] Find =1 x 1 W Card Validator | Twitter D 7 Debugger - Far

I3 peveiopers My Apps Products Docs Tools & Support News oYY

Debugger

Up appears to Facebook. Enter an access token to see details about the token

such as when it expires
See our Webmasters doc for more info on the Facebook crawler and debugging your Open Graph markup

Examples: opengraphprotocolorg = imdb.com | rotientomatoes.com

19{ ONRftf R2gy (2 H6KSNB Al alea wW2KSy
this does not look like what you would like it to look like or there are any

SNNENAR UGKSY OKSO|l 2dzi ,2lFad {9hQa adz

https://wordpress.org/support/plugin/wordpresseo
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article:publisher 657488697720556

FIND AND CONVERT

CUSTOMETRS
ONTWITTERUSING

GOOGLE X-RAY SEARCH

@ f¥in®

[VIDEO TUTORIAL] Find and convert customers on
Twitter using Google x-ray search -

KPS DIGITAL MARKETING

h Based on included and inferred properties, the above preview is what users will see when they share this URL. See this in the share dialog

Graph API https://graph.facebook.com/906650359427171

Social Media Groups

| also find sharing my blogs on Social Media groups very useful. The types of
groups that work really well for me are targetethkedinD NB dzLJA @ L Q@S
lots of groups related to thendustry | work in and also groups related to my
target market.

For example | have joined lots of Digital Marketing, Content Marketing and
Social Media Marketing groups as well as groups focused around Kent
Businesses (my main target market).

The followng steps will show you how to find and join relevant LinkedIn
groups, as well as how to post your blog in them. There is an additional bonus

tip at the end which shows you how to post on multiple groups at one time.

1. Login to your LinkedIn and at theptolick the icon next to the search bar
YR GKSYy Of AO] WDNRdAzLIA QO
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Home Profile

&

66 Share an update

Coni

Daniel Kno
Digital Marketingg

Your recent a

nectic

past 7 days

views on your update "Huge

B' Publish a post

17 people viewed your profile in the

beached Whale spotted at Bota..."

Digital
Marketing

K

Business Services Try Premium for free

15 ways to keep in touch

®

[ ke ][ comment || sup |

Trevor Buckland has a new job.
Social Media Manager Social
Media Speaker Social Media
Trainer at Keep-It-Social

Louisa Felstead
North Kent Representative for Kent Invicta Chamber

fa

2. Now type in relevant keywords to do with your industry and target market
to find relevant groups. For example, if you owned a local golf course in Kent

and targeted local residents, youdzi R FANRGE & &SI NOK (Seéeg
WalLl2NIaQo

@ 2dzNJ GF NBSI

2dz O2dzZ R
YINJ SGo

below because | am already a member).

Profile

Home

Advanced Digital Marketing pvember
m Digital Marketing is one of the most exciting and dynamic groups
All on LinkedIn for digital marketing professionals. ..
I Groups
Similar
More...
. _ Digital Marketing Social Media, Search, Mobile &
Categories Digital MOore [Member]
h TN ) A wide range
Professionals working with: Digital marketing, social media, F e
YOur groups (13) search, mobile marketing, content marketing, marketing cloud.. ? OptIOﬂ_
O SUIC your
L Similar business and
anguages a 24/7 helpline
: Digital Marketing Professionals: Search, Social
English 2973 ﬁ;‘.‘".,‘.t_,._ Media, Content, Mobile, Video, Display &
Spanish (348) Advertising member]
Portuguese (278) This group is exclusively for digital marketing professionals who
Erench 70 operate in the digital community and leverage digital, ... r — - ﬁ A
Italian (34) Similar - R
|

Connections

Digital Marketing

Jobs

Interests

3,774 results for Digital Marketing

GKSY
2 KSy

7

GeLS Ay WYSy(
82dz TAYR NBf ¢

K

Try Premium for free

Business Services

1. Once you have been accepted into the group you can start to post
content.D 2

02

© 2015 KPS DigitMarketing
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in Search for people, jobs, companies, and more Adv R‘

Home Profile Connections Jobs Interests Jusiness S Try Premium for free
Are You a Consultant? - Becor for The Five Behaviors of a Cohesive Team™!

Puleo
EuuCauon
SlideShare

Online Leaming

Daniel Knowlton Frofile:strength

Digital Marketing Specialist helping clients win business
strategically using a successful Digital Marketing
Framework

All-Star

Margate, Kent, United Kingdom | Management Consulting

KPS Partnership Ltd

Enterprise Rent-A-Car, Churchill House School of
English, Boys and Maughan Solicitors

on  University of Brighton

2. Now choose the first group you would like to post your blog on and click
on it.

See why it feels good to set up your auto enrolment pension scheme with NEST.

Your Groups Booups | Takeatour

o We're working on upgrades to make your groups simpler and more relevant. Learn more.

Iy [ Thenet
o\é PN 55155
e [ MNetwork

Technology

Marketing
DigitalMarketing & Social Media Marketing Thanet Business ABC Networks The B2B Marketing B2B Technology
Network & Network That Marketing Community
Works! &
Pending Pending Pending
a
: q d
Erighon Business S _ Furope
Brighton Business Business & Business Development Digital Marketing & Digital Marketing Digital Marketing
School & Qutsourcing Forum - The Missing Link Europe Institute
between Mark...

3. Atthetop ofthe pageitsaa W{ G NIi | RA&aOdzaaA2y &
Underneath there you can enter a discussion title and then past the link
to your blog. A word of warning: never post spammy content only post
content which provides value. You can now repeat steps 3, 4 and 5 to
postyour blog on other relevant groups.
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Work in Consulting? - Become a DiSC® Partner and start growing your business. Learn more now!

@ Digital Marketing Institute 6,910 members Member o A

Discussions Jobs About Search

e g g PTG G I R Y G I S R R =

g /?- Start a discussion with your group
w

[VIDEO TUTORIAL] Find and convert customers on Twitter using Google X-Ray Search 120

hanges for

ging group

‘e've updated the rules for messaging the Out of
fetwork members in your Groups to prevent
buse. To read more about how we've improved
roups, visit our Help Center.

Would you like to leam how to easily find and convert customers on Twitter using Google x-ray
search? Click here to watch the full video tutorial

our group contribution level

art by commenting in a discussion. Group
Briicipants get 4x the number of profile views

ll [VIDEO TUTORIAL] Find and convert customers on < *
Twitter usmg Google X Ray Search

Would you like to learn how to easily find and
comerl cuslomers on Tw mer using Google -ray search? Click here to

Getting Started

Discussion type: ® General Job

About | Feedback | Privacy & Terms
Linked(f

Would you like to know a quick tip that will allow you to post on multiple
groups at once?

To post on multiple groups at once you will need some sort of Social Share
feature/plugin installed on your website. | wouleghly recommend SumoMe

as it is free and has a ton of great features. Once you have installed it on the

of 23z 2dzad Of AO1 2y GKS [AY]1SRLY AO2Yy:
enter all the relevant groups you want to post to.

MIDEO TUTORIAL] Fied wnd comescaskomers on Tet e wefo
Google X-Ray Sear
mu-.,.

P D CONVERT

OMERS
USING

(-RAY SEARCH

Say hello

f ¥ in B

More Ideas

There are lots more ways of promoting your blog, trying and testing different
methods idefinitelyyour best bet in terms of achieving the best results.
Below are some additional ways you can promote your blog;

© 2015 KPS DigitMarketing  www.kpsdigitalmarketing.co.uk
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1 Email Campaign$/@ilChimpis some great fregoftware you can check
out).

1 Paid Social Media Adverts (A great way to seed your first few readers
quickly).

 Reach out to influencers

Check out this awesome infographic for some more great ideas;

36 Triedand-True Ways to Promote Your Blog Posts

Step 10 Measure Success!

Measuringyoudt dzOOS a4 A& a2 a2 AYLRNIUFyGo LT
you have no way of knowing what works or what does not work. Nor will you

have any way of improving! There are so many free analytics tools out there

now that measuring success is easier tkeaar. | am now going to talk you

through how you can use some of the free analytics tools available to measure

the success of your blog.

Google Analytics

LT &2dz KI @Sy Qi instaléd obyd i debsie they watclétiieA O a
below tutorial;

How to Install Google Analytics ¥vordPress

Measuring Blog Hits
aShkadaNAyYy3I GKS ydzYoSNI 2F WKAGAQ O6OASHAl

an overall idea of how many people are actually reading your content. Use the
following steps to find out how many people are reading your blog.

1. Login to your Google Analydi Account. From the home page, choose the
date range you would like to measure data from (in the top right of the page).
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, | Digital
A i avan @ Marketing
MEMBER

1% Google Anayics Hme | Bapoing | Comonicatrr M s e 48
Sep 18, 2015-Oct 18, 2015 ~ &

Audience Overview

Add to Dashboard  Shortcut

O All Sessions

Overview

Avg Session Duration Bounce Rate

00:01:51 78.59%

A _—cndo | AERESEE=EES

2. Clickor. SKI @GA2dzND R GKEY HhODSNPABS &2
0KS @INRBAY3I WLI IS GASsaQ o6KAGav 2F S
This will give you a broad understandindhofv many people are reading

1 Google Analytics Home  Repoing  Customization  Admin 0
() z
Overview
+ Betavior
Pop ek s
» Technology
+ Mabile on
f
Gust
Benchmarking / N\
I S—
D I - - ors s
Overviow
Pageviews Unique Pageviews Avg. Time on Page Bounce Rate % Exit
2,620 2,105 00:02:40 78.59% 59.01%
[ . W ) W VY RS | e A

Measuring WhereTraffic iscoming from

Measuring where traffic is coming from will provide you with solid data that
you can use to help drive the blogs performance. For example, if you see you
are getting a lot of traffic from Social Media, you know that this is a channel
which youshould be focusing on as it is working well. If you see that you are
not getting much traffic from organic searches, then you know you need to
improve the SEO of your blog.
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Use the following steps to measure where yblogs trafficis coming from in
GoogleAnalytics;

1.2 KSy € 233SR Ay G2 D223tS !ylIfeaaAardas
Wh@SNIBASGEQ AYy GKS fSTU KFEyYyR O02f dzvyy o
your traffic is coming from.

Organic Search Visitors who come to your website after searching
Google.conand other search engines

Paid Search Visitors who come to your website from an AdWords or other
paid search ad

Directr Visitors who come to your website without a traceable referral source,
such as typing your URL into their address bar or using a ba&lonaheir
browser.

Referrak Visitors who come to your website from another website by clicking
on a link

Sociat Visitors who come to your website from a social network
Emailc Visitors who come from a link in an email.

Othert If you use UTM parametersrfcustom campaign trackindghe traffic
linked to those campaigns is listed here

You can see that most of my traffic is coming from Social Media and little is
comingfrom Organic Search. When looking at this | would be thinking that |
need to improve the SEO of my blog (as my website is very new, Google does
not class it with high authority yet hence why it is not ranking well. | expect this
to improve dramatically ouwethe next few months as our SEO specialist has
been working hard to optimise this!)
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2% Google Analytics

s v Edit Channel Grouping

2. You can go one step further by clicking on each of the traffic sources to
get more in depth data. For example, by clicking on the Social text, | can
see whichSocial Media Channels are sending the most traffiom the
stats, | can see that Facebook generates the most traffic for me and
Google+ generates little traffic. From here | could look to develop my
Google+ strategy to gain more traffic from there, oesg more time
with my Facebook traffic as | know it is working well.

nnnnnnnnnnnnnn

80.42% 84.82% g :00: 0.00% 0 $0.00

Aug for View: 73.93% g for View: 78,59% Aug for View: 169 Avg for Ve 00:01.51 Avg for Vew 0.00% | % of Total: 0.00% (0) % of Tolat 0.00%
@77%) (7:92%) (2083%) (-51.45%) (0.00% o

91.54% (65.84%) 88.26%

60.21% 79.93%

75.38% 80.00%

100.00% 100.00%

2
2le & & & =
2 9 BERE-

Social Media Analytics

Twitter

Twitter has some great free-ouilt Analytics you can use. By analysing the

performance of your blog posts, you can again see what works well and areas
you could focus on improving performance. Use the following steps to us
Twitter Analytics to measure and improve your blogs performance.
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1. Login to Twitter, click on your profile image at the top of the page and then
Ot A0 W!'ylrteaadraodaqo

com/dknowlton1?lang=en-gb

O rome  Ohotifcations P Messages & Search Twitter d & £ Tweet

2. From here you will s2an overviewof your Twitter performance. Click
WegSSGiaQ a4 GKS G2 2F GKS LI 3So

@ Losking to succeed onlin: | SurveyMonkey Analyze - | x \{ §f Daniel Knowiton (@dkno: X/ W Twitter Analytics account - x

ftics.twitter.com/user/dknowlton1/home

3 Analytics Ho wers  Twitter Cards  Videos (beta) Tools v Daniel Knowiton v v GotoAds
Account home L‘_
Daniel Knowlton @dknowiton1 Page updated daily

28 day sumMMary with change over previous period

Tweels Tweel impre: Profile visits Mentions Followers Tweets linking to you

375 156% 413K 1317.9% 11.8K t49.0% 380 ti222% 8,092 007 177 vs39%

October 2015 - 18 days so far..

3. From here choose the date range you would like to measure by clicking the
W[Fad Hy 5FL&8aQ odzid2yd® hyOS &2dzQ@S
to analyse, but whatloes it all mean?
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3 Analytics Home Tweets Followers Twiter Cards Videos (beta) Tools v Daniel Knowlton v ‘Q.V Go to Ads

| | Bllast28Days v | |

Tweet activity

Export data

Your Tweets earned 412.6K impressions over this 28 day period

YOUR TWEETS
During this 28 day period, you earned
400K 14.6K impressions per day

Sep27 Oct4

ngagements
Bhowing 28 days with daily frequency

Oct19

0.1% engagement rate
~\A\ - A

XH gt -\

oct19
O link clicks

Top Tweets  Tweets and replies  Promoted

M  Daniel Knowlton @dknowlion? -5h
Thanks @facilitatorkent @commuter2133
@D @amandadeffersAz for being top engaged community
members this week -) (via commun. ity

M  Daniel Knowlten @dknowlion? -5h 161 0 0.0%
Thanks for the recent fellow @GleballnvestHer
It (@SocialMediaDrip ‘) have a great Monday gph.is/1LyWUf

(by commun.it)

Daniel Knowliton @dknowlion1 - 14h 230 3 1.3%
Thanks for the recent follow @thestevendavid @mtjsblog
It 2) have a great Sunday gph.is/1LyWUf _ (insight by

commun.ity

On average, you earned 10 link clicks

R SO nca " Aonr

4. Scrolldowrii 2 | ¢46SS0G 6KAOK Aa F tAy] G2
I OGAGAGREQ

5 Compelling Reasons to ramp up your #DigitalMarketing -
1 fhanet #Kent

View Tweet activity

9. Daniel Knowlton @dknowlion? - 24h 598 13 2.2%
It

5. From here a window will pop up with various statistics around the Tweet
promoting your blog.

TOPTIP

Vary the times you post and the text and hashtags you use when tweeting
about your blog. Once you have a number of varied Tweets, you can use these
analyticsto measure what is working well.

Tweet activity

§ Impressions
Daniel Knowlton @dknowiton1

5 Compelling Reasons to ramp up your #DigitalMarketing -

hitp-//buff ly/1GhqHIN #Thanet #Kent Total engagements

Favorites

Promote your Tweet Retweets
Your Tweet has 1 total link click so far. { Link clicks
G e link clicks on this Tweett

Detail expands

Promote your Tweet
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Facebook

Similarto Twitter, Facebook has some greathuilt analytics they call
WAYaAIKGaAaQd 4SS (KS Ftft2gAy3a adsSLia :
Facebook;

~ ~

1.[ 23Ay (2 @&2dz2NJ ClFO0So6221 tIF3aS IyR Ot AO

[ £} «Ps Digital Marketing A KPs Digital Marketing  Home

Page Messages Notification Settings

THIS WEEK

Help +

89,670
Post Reach

14,995
Post Engagement

4
Send Message

KPS Digital Marketing o

Marketing Consultant : Business Consultant Response Rate

2./ t A0l WwWt2adaQ IyR GKSy aoNRtt R2gy
link to your blog. Click on the title of this post.

Page  Messages  Notfications psights  Publishing Tools Export  Settings  Help -
Overview  Likes  Reach  Visits @ ideos  People
1011372015 joGE Would you like to leam ho for 0 _
st & ") Boost Post

tnline
free? Click here and learn how | made £7,920 in

|

|
o aman gecusses me oo neda oy e o S @ 707 0o
:Ju/:gz:zmms . ‘This is awesome. - @ 12K ;1 }
BT el vena v ooy S @ 699 0|
i W wenape vouts gong o ove Tewieasty 8 @ 942 N
PRI o
:ﬂs/:‘fgms . Check outthese great branding tips from Canva o @ 356 g }

|

101212015 m Had another greattime on 107.8 Academy FM Th
0:18 am

anet this morning talking about Thanet Premier B

101212015

3. Similar to Twitter, you will have a variety of statistics pppathich you can
measure and analyse to see what blog promotion posts are working well
and what is not. This will help drive the performance of your blogs
promotion.
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Post Details

Video Post

@ | KPS Digital Marketing
MW Pubiished by Bufier (21- October 12 at8:20am - @

Have you seen Snapchat's new features? they have an awesome
Strategy to keep users entertained. Check out our new biog, ‘Snapc!
New Features: Tactical Genius?' to find out more: http:/buff.ly/1FPDI

[#;Have you seen Snapchats new
features? they have an awesome
Strategy to keep users
entertained. Check out our new

blog, ‘Snapchats New Features
Tactical Genius?'to find out
more: hitp:/buffly/1FPDBXU

7,586 people reached Boost Post

e Like Comment 4 Share < Buffer

TOP TIP

Qx
>
<O

2 KSYy Ay GKS WwWt2ada
2NRSNJ @2dzNJ L2 A GSNXa 2F WNBI OKQ

lowest. Notice anything 0 2dzi Y& y (2LJ Ll2ada FT2N WPwSs

¢F1S I £221 Ay GKS WeelLlSQ /2ftdzYyod ¢ KS¢
loves videos at the moment!

Page Messages Notifications [ Insights Publishing Tools Export Settings Help -

Overview  Likes Reach  Visits Posts  Videos  People

REdCn. urgdmocr rdia hd FUSLGIICKS | LIKES, GOIMIMENLS & SNdres v
Published Post Type Targeting | Reach *  Engagement Promote
Wl ;
15).?:1_4!2015 Wow! Just found this huge whale washed up at Bo - @ 88 9K 229K Boost Post
10:27 am tany Bay! 230
10/02/2015 Tune in to 107.8 Academy FM Thanet between & - 523 |
st Post

7:38 am m 8:30 this morning! Il be speaking to Owen from K b @ 97K 13 |
:9351_8?”015 ‘ gnapchat always makes lunches fun :) | am a chil - @ o 321 I —
09/16/2015 I've spent all week creating this for you guys, hope 221 | _

Boost Post
200 pm m you like itt Check it out here: http:/bitly ANCJgRo e 8K 7 | StHos
:1(1.?_02!2015 Had a great time today thanks 107.8 Academy FIM B @ 81K 144 | Boost Post
B:07 am Thanet 1 |
09/25/2015 Have you seen Snapchat's new features? they ha 65 | Boost Post
4:23 pm ve an awesome Strategy to keep users entertaine L 9 79K 0 | s s

. ) ) .

j({!jz!2015 Have you seen Snapchat's new features? they.ha B @ 76K 51 | Boost Post
B:20 am %¢ | ve an awesome Strategy to keep users entertaine 0 |
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A great tip is to video yourself (selfie style with your phone, no need for a
Hollywood setup) talking about your weblog and why people should read it
and include a link.

Take a look at an example of how | have usedhtislicking here

Social Sharing Analytics

Seeing how many people share your blog is another great way to measure its
performance. Using the free SumoMe plugin is a quick and easy way to
measure these sta (see example below).

LOOKING TO SUCCED ONLINE?

L¥ @2dz R2y QiU gl yld (2 dzasS {dzy2aSs (KSy
Buzzsumo. The free online tool needs no installation of any kind, all you do is

type in your blogs URL andaitll tell you how many times it has been shared

on different platforms.

Take a look at my example below!
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Blog Heatmaps

Finally, here is a super cool way to track how users engage with your blog and
website. The free SumoMe pluginddp mentioning has another awesome
feature: Heatmaps.

hyOS @2dz KIS &aSidzld {dzy2 aS e2dz OFy I (
exactly where visitors are clicking on your blog/website (how cool is that!).

From here you can look to improve your blog by gsi@g and imitating

LJ2 Lddzf | NJ LJ I OS&a LIS2L)X S OtAO0]l YR Y20S |
that people never click.
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